The #1 Fastest Growing
Organic Chicken Brand

Our Products Meet Evolving Consumer Demands

of shoppers agree that meat/poultry c%jwség
FARMER belongs in a healthy diet.’ %LOCM\;«\

of consumers look for at least one “better
for..” option when buying meat/poultry.

Organic & Free Rang, “_*

BONELESS SKINLESS -

S| CHICKEN BREAST

of shoppers believe transparency of how and where
the animal was raised and processed is important.*

Consumer demand for claims-based protein
grew 18% during the pandemic.

Making Organic
Mean More

We're proud to meet the following certifications that your
customer is looking for every day.

TRACEABLE

Every product has a Farm ID,
so you can meet the family
farmers who raised your
chicken.
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ORGANIC Certified 100% Non-GMO Certified Certified Certified
. Organic Project-Verified Humane Gluten-Free Halal
From the chicken feed to the
seasoning on our flavored
products, our company is
100% USDA Organic.
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\S FARM ID ON EVERY PACKAGE

a Sysco company

‘ sources: 1. 52 weeks ending 9-5-21, IRl Syndicated Data, Conventional Grocery, excludes Mass, Independent, Club, Natural, and DTC. 2. 210 Analytics, Power of Meat 2021.






